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???????PB????????
???????????
Premium Private Brands Marketing:
Its Actual Condition and Future
Possibility
??????? ?
In the Japanese market where serious de°ation has been prolonged,
many companies are involved in low price competition. Despite this
situation, some premium products and services that realize selling at a
high price are doing well. Moreover, such trends are also recognized
in PB which has traditionally appealed only to low prices. In this
paper, the actual condition and future possibility of premium private
brands marketing are clari¯ed based on re-examination of the brand, the
analysis of the actual situation of preferred consumption in the Japanese
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